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What’s Brand Summit?
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Attending Industries
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Construction & Real Estate

7 /XL )L Fashion & Apparel

EZ & Medicine
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Leisure & Entertainment ~——
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Electronics, Precision Instruments,
Materials, Energy
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Commerce & Retail

Brand Summit is an exclusive global conference
for corporate executives and experts of marketing,
brands, advertising, media, and digital solutions. At
an offsite-location, participants discuss global
trends, case studies, and challenges they have
faced in advancing their business. Brand Summit
provides the ultimate environment for participants
to broaden advertising perspectives, gain feedback
from industry peers, and strengthen their network
to succeed globally in the fast-changing,
competitive global market.

We place great importance on the elements of
“conference” and “networking” in order to
accelerate business between experts.
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Cosmetics, Household
Goods, Toiletries
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Finance & Insurance
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A4 5L pProgram

DAY 1 DAY 2 DAY 3
9R 48 ()K) 9A5H8 (K) 9A6R (&)
September 4 Wed. September 5 Thu. September 6 Fri.

SRl Registration Open m Registration Open

Breakfast Breakfast

Special Session Special Session

Presentation

Networking Lunch
(SOl Registration Open )
Networking Lunch

One to One Meeting
1#:15%
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Opening Remarks

Round Table Discussion

Keynote .
Wrap Up Session

Private Seminar

4

Presentation

End of DAY 3
1
I
I
I

IS Departure

Networking Dinner

;
=

21:00 End of DAY 1 End of DAY 2

T0Y 5 LIFERT HaEEMEMN T ELVET The program may be subject to change

Visit https://brand.summit-japan.com/spring/program/ for more information



Pass & Sponsorship Menu

SR - BEA=—a—

KT THA
Tax Included. Applications can be completed online.

SM/RAX—E Participation Pass

Premium Pass

¥ 600,000

8A1A(K) & Y E#Ifi4E ¥800,000

Summit Pass

¥ 400,000

8A1A(K)& Y EHIffiH ¥600,000

MNRABEIZIEIBERELEAFT,
X Pass fee includes accomodation.

Iy MMIBMTESLS/NRR

3 One to One Meeting ¥F|1#:1550 A8 E ST

Admits 1 person

2 Grants maximum 8 slots of One to One Meeting (15 minutes per slot)

Iy MIBMTES/IR
Admits 1 person

WE A =—21— Sponsorship Menu

Premium
Sponsor

20 min
Presentation

10 min
Presentation

Private

Seminar

Round Table
Discussion

¥ 7,200,000
4 Premium Passes

¥ 4,600,000
2 Premium Passes

¥ 3,300,000
2 Premium Passes

¥ 3,300,000

2 Premium Pass

¥ 4,600,000
2 Premium Passes
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Crown Sponsor (menu available to repeating clients).

30-minute presentation in front of all participants.

A URGTEMELABICHT ST LEYT—a Y
(209>, B2 - BREEERT)
XEA E—2 —HBOANDIRBELEGYFET
20-minute presentation in front of all participants (menu available to
repeating clients only). Cannot specify time or date of presentation.

A URIBTEMELEICHTHTILEYT—a Y
(10%y. B2 - KEEELT)

10-minute presentation in front of all participants.
Cannot specify time or date of presentation.

BHEAL—LIZT2000OTLEYT—2 3 VA 2EFEHET E HHEF
(31t [EI B2 EfE)

Two rounds of presentation (20 minutes each) in exclusive seminar

room.(three companies will present at the same time)
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MR ZEAICEHRER.
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Facilitate a 60-minute round table discussion (menu available to repeating
clients only). Content will be checked by the Summit office before the
event.

KEEARKICOVWTIEAIRIOSMET V7 — FOREREEB LAAIEESEIC. EBHERTREVEZLES,
NOTOHBESLVHBEERENH - TLHOTOREEBLELHAICDOETELTE, BEBEHREZEFER LGNS
FTUoSAVEREREDI A, REWVELETDT, TTESLESLY,

The date and time of the presentation will be decided by the Summit Administration Office based on the results
of previous attendee surveys and the order in which applications are received. Please note that for first-time
sponsors and speakers, we will also hold an online slide-review meeting to decide the timing of your

presentation.
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Event Overview
September 4 (Wed) — 6 (Fri) 2024
SAPPORO PRINCE HOTEL
Limited to 350 participants | With screening process

sEVEDHLE
Summit BEB

Comexposium Japantk X &%t

T 106-0032

RIREERAARRK 6-15-1
AARKENLXFPERT TR 6F
EMAIL team@comexposium-jp.com
TEL 03-5414-5430

FAX 03-5414-5431

COME){POSIUM

Contact Information

Summit Administration Office

Comexposium Japan KK

Roppongi Hills Keyakizaka Terrace 6F
6-15-1 Roppongi, Minato-ku,

Tokyo, Japan 106-0032

EMAIL team@comexposium-jp.com
TEL 03-5414-5430

FAX 03-5414-5431

JAPAN
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